Tarush Ashwini Veigas

Meera Patel

Uju Vedanshi Joshi

7.8%
5.6%

H Male
Female

% Proportion of females using smartphones: Nearly half
of the sample size
% Proportion of males using smartphones: Remaining
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» Study FOMO experiences across different age
groups.

» Explore age-specific coping strategies related to
FOMO.

» Consider generational, parental, socioeconomic,
and technological factors

» Expand well-being outcomes beyond anxiety and
depression.

» Develop targeted interventions for healthier digital
engagement.

Source: Canadians’ assessments of social media in their lives (statcan.gc.ca)



https://www150.statcan.gc.ca/n1/pub/36-28-0001/2021003/article/00004-eng.htm
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