Perceptions of Consumers on Food Packaging and
its Effect on their Food Purchases ., ...

Influence of Packaging Attributes on Consumer

Perception and Purchase Intent

* Design and Material Quality significantly impact
both consumer perception and purchase intent.

« Sustainability has a notable influence on
consumer perception but slightly less on

purchase intent.
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68% of consumers are willing
to pay more for sustainable
packagingin US

Recommendations:
»  Prioritize Sustainable Packaging Materials: Invest in eco-friendly
materials to attract conscious consumers and reduce environmental

impact.

* = Integrate Smart Packaging Technologies: Use RFID tags and QR codes

to enhance product safety, consumer engagement, and traceability.




