How has Food Technology
impacted consumer’s Food

choices?

An infographic on Food Technology

Monthly GDP for fruit and vegetable preserving and specialty food
manufacturing in Canada from 2020 to 2023 (in million Canadian dollars)

U.S. consumer reasons to eat processed or packaged foods 2017

Packaged foods

E3tmy/my famity s taste prefzr=nos

AT aftorsabie

None, | try not to consume processed/packaged foods
Allow me to follow a specific eating plan

== Lanbe ol o e giy

o Generation Y (born 1980-19
probiotic beverages, with 20.97
strongly agreeing.

o Both employed and unem ongly prefer
chilled, liquid ready 47.20% of
employed people and 4

o Consumers in the United States prim
or packaged foods for convenience (55
of preparati

significant factors.

Choice of people buying genetically modified foods of people earning less than

Stronagly Agree Agree Neither Agree Disagree Strongly

nor Disagree Disagree

o The GDP of Canada's fruits and vegetables preservation
market increased by C$ 840 million from January to May
2020.

o Genetically modified foods are more likely to be
opposed by lower-income groups 55.8% of people making

$50,000 or less strongly agreed that they would never buy
them.

o Superfood sales in the United States are expected to
rise from $43.7 billion in 2018 to $65.2 billion in 2025,
primarily due to consumer interest in health and
wellbeing.

Generational Preferences for Probiotic Beverages in Canada (Winter
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Forms of Fruit Juice prefered by Canadians who are Employed VS Unemployed
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RECOMMENDATIONS

1. Boost Food Technology Education for Consumers
2. Promote Sustainability in Food Technology

3. Increase Accessibility to Low-Cost Food Technologies




