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Research Objectives

* Analyze social media use patterns among adults in Canada and the USA.
* Examine the relationship between social media use and political engagement in both countries.
» |dentify key differences in social media consumption between Canadian and American adults.

=

Literature review
findings

Qualitative
research findings

@cial media drives political participaticm
based on individual preferences and the
need for more interactive engagement
strategies from political leaders ((Jain &

@jor themes that were highlighted: \
1.Social media encourages sharing

Lalitank, 2023; Andika, Murdani, et al, political information
K 20352), / 2.Social media molds political opinion
3.Social media organizes civic
> participation.

A ) Quantative research 4.Echo chambers and algorithmic biase/s
—.) findings

ﬁ Less politically interested people engage less with political content, while more \
interested people engage more.
* Most people don't share or post political campaign information, regardless of political
interest.
e Most don't change profile pictures for social causes, regardless of political interest.
e Time spent on social media doesn't strongly correlate with influence on political
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