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IMPACT OF COVID-19 ON
SHOPPING BEHAVIORS IN

NORTH AMERICA

Dive Deep into Online and In-Person Shopping Trends

Szu-Yu Chen, Vivek Upadhyay, Rutunjay Chundur

E-commerce Sales

=)
9
c
8

e - cOMMerce

Mar-20
May-20
Jul-20
Sep-20
Jan-22
Mar-22
May-22
Jul-22

2019 - 2022

Retail Sales (2017-2022 July)

120%

100%

80%

60%

40%

20%

0%

Change of in-store shopping frequency for the 3 shopping
categories
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Why Canadians prefer in store shopping

Online product delivery times are too long [ NN 21%

Less concerned about covid-19/more [
comfortable with health and safety measures 4
Online product delivery costs are too high [ NG 5
Enjoy in-store shopping and missed it during
j I £ 4%
covid lockdowns
Prefer to view/test products before buying [ N -:°:
Check the product is the correct item and not
I 567
broken/faulty
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Decrease in in-store sales Complete shift to online E-commerce sales continued In-store sales increased as the
during the pandemic. shopping during the pandemic. to increase during the post- pandemic subsided.
pandemic period.
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