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High drug costs due to ads forced people
to choose between life-saving drugs and
other essentials.

v Misinforming patients by over-
emphasizing benefits of the treatment.

" Overlooking the risks associated
with drug use.

_» Inappropriate self-prescribing by
patients.

Affect the relationship between
patient and doctor due to self-
medication.

Recommendations

) Law enforcement for supplementing product advertising and marketing.

) There is a need to incorporate other programs including codes of ethics.

© Prohibiting the advertisement of any drug to the public as a treatment, preventive, or
cure for serious diseases.

Prohibiting the advertisement of prescription-only medicines.



